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Mall remodel attracts retailers
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New stores are coming to Westfield's Trumbull shopping mall as the center nears completion of a year-long facelift. Photo: File Photo / Connecticut Post File Photo
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Westfield Trumbull mall's $35 million renovation is almost complete and has so far attracted four new businesses to the shopping center on Bridgeport's northern border.

Launched a year ago, Westfield has been updating the interior and exterior of the mall, adding new facades and bringing in new stores. The work has generated more than 100 construction jobs and also attracted new shops.

"We are very excited to welcome these new stores to our outstanding collection of shopping options," said Amy Johnstone, director of marketing for Westfield Trumbull. "This is a prelude, with more to follow in coming weeks and months."

The newest store to open in the mall is Metropark, an Los Angeles-based retailer that sells men's and women's fashion, art and music. Metropark also features live DJs, art and fashion shows.

Westfield also announced that Sephora, the beauty products boutique, and Teavana, the tea bar, will open in September.

A Panera Bread also will start serving breakfast, lunch and dinner in November. Websites for Sephora and Panera show they are hiring for their Trumbull stores.

Retail is one of the few areas of strength in the state's employment market. It was one of the six employment sectors that now has more jobs than it did a year ago, according to the state Labor Department's May report.

In May, there were 179,700 jobs in retail compared with 178,600 in the same month a year ago.

Ed Deak, economics professor at Fairfield University, said having Panera and other retailers open in the mall probably indicates those firms are confident in the direction of the economy.

From the mall's perspective, "It's good . . . to have trendy stores and popular eating places, it feeds off itself," Deak said. But, he added, "all of it depends on the ability to create jobs and keep people flush with cash to keep spending money."

He said that's the ultimate test for the malls and these stores -- the overall number of jobs being created.

Deak is a fan of Panera, he said, noting "it's a reasonably priced, upscale restaurant." He suspects having Panera will help out the other shops in the mall.

Westfield Trumbull spokespeople confirmed there are talks with other retailers and businesses, but would not divulge the names of any shops that could be coming to the mall.

